CRM Software

j imymarketplan.com]
Helping You Focus on Growth
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CRM Hierarchy

CRM is asprocesbat will help bring together all the

pieces of information about customers, sales and mi

trends.
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On Organization, One Databas

How many sub systems does your organization have {
contains data regarding your customers?

Business
Intelligence

Customer :
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Components of a Strong CRM S
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Ability to track critical data on clients & prospects
Mass Email capabilities

Webto-Lead forms to capture web leads

OO0OpNo email marketing ca
Automated tracking of marketing campaigns
Customer Services Suppor
Marketing Knowledge Warehouse

Integration into normal workf@utlook, and Word
Mobility
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CRM Myths

. Gartner Inc. and Meta Group Inc., which state that any)
from 50 percent to 80 percent of CRM implementations

- Donot buy 1 nto the hype th

. CRM costs too much

- How does OFreed0 sounddobuto vy
make sure you spend some money in design and set up ¢
will be another Gartner statistic!

. ACT! And Goldmine are CRM systems
- CRM is aTECHNOLOGY!
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(mymarketplan.com) CRM Ciriteril

We have searched for the perfect CRM for the small to
midsized companies. Our criteria was:

Affordability (Implementation costs and cost of owners
No IT staff requirements
Integration between marketing (lead generation) and ¢
Easy to navigate and record data
Measurement systems in place
Strong Internet Marketing capabilities (Email and trac
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(mymarketplan.com) CRM Option

Whil e each business has |
some CRM systems worth looking into.

. Salesforce.cotWery popular CRM systédrhey offer a
couple of pricing packages based on the functionality. Pj
based on per user. Depending on the numbe&rthEtusers
price can be moderate to expensive. Basic offering is N
really CRM! Too many options shut off.
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(mymarketplan.com) CRM Option

We found three Systems that met our criteria. We have tested each one of these ¢
with real world scenarios and feel comfortable recommending them to our clients.
are in order:

1.  SugarCRM an open source CRM system (free) that we can host for our clients. |\
80% of the software is free, some companies may need to purchase the other 2[
However we have found it to be 95% ready to go for the smaller business.

2. Vtigers also an open source but 100% open source. It is truly going toward a try
by building in many ERP functions like inventory management, quotes and invoj
Can be integrated with accounting packages for complete one source applicatiar

3. ZOHO CRM is a great application that is easy to navigate and use. It does not
the email and tracking capabilities that we feel is so critical.

The following screen shots are taken from Sugar CRM because
it has the most functionality .
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Track company information on your clients and prospects. Fields and drop down edi
to this form to make it fit your tracking requirements.

st St I

LR T et T AR T L TR s TS 1y Account| Employess | Admin | Training| Training| About

.

Welcome, Paul Last Viewed: g mymarketplan.com “ UMS Intro & Paul VanErem ‘“ SugarCRN User Guide [l SalesFarcce Uns ﬂ MWD Target - 2n g Archive
Accounts 2P 7 g
| Edt || Duplicate || Delete || Find Duplicates || View Change Log |
Name: mymarkefplan com Phone Office: 912-220-7436
Billing Address: 15015 Lake Side Dr Shipping Address:
Basehor kS 65007 Basehor KS 66007
United States United States
Website: s w mymarketplan.com Fax.
Employees: 10 Other Phone: 913-728-2725
Annual Revenue: 1,000,000 Account Type: Senvice Target
Lead Source: Ownership:  Corporation
Industry: Consulting 3IC Code: 3111
SIC Description:
Description:
Accounting Firm: Bank:
Assigned to: admin Date Entered: (6/15/2008 11:34AN by admin
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To build better relationships, track contact information Fields and drop down e

added to this form to make it fit your tracking requirements
ocsicnap .| Searh. NN GO.
My Account| Employees | Admin| Training | Training | About
Welcome, Paul

il Contacts ()it 7 Heb
Calendar
Activities | Edt || Duplicate || Delete || Find Duplicates || Manage Subscriptions || View Change Log |
Emails First Name: Paul Last Hame: Van Erem
Documents Account Name:  mymarketplan.com Name: PaylVan Erem
Contacts Title: Owner Newsletters: Salesfarce - A Growth Newslefter
f=| Create Contact ] )

. Office Phone: (913) 220-7436 Mobile:
f=| Enter Business Card .
] Create FromyCard Lead Source: Campaign:
] Contacts Category: Industry:
import Sync to Outlook®: Do Not Call:

Emaik: - paul@mymarketplan.com (Primary) Birthdate:
Local Information
fi] Get Map . . :
) Primary Address: 15015 Lake Side Dr. Primary Address Postal Code: §6007
Basehor K3 66007

{3 9:04 pm
& Local Statistics Assistant: Assistant Phone:
analF!astaurants Date Created: 06M5/2008 08:58PM by admin Date Modified: 08/08/2008 11:01AM by Paul
anaIHDtels Sugar Userid: Payl Sugar password: 3901
Accounts
Campaigns Description:
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\Welcome, admin

Schedule Call | Schedule Meeting | Create Task | Calls | Meetings | Tasks | Import Calls | Import Megtings | »

Last Viewed: 0 Westing with hir Big B Develop Brochure [ CallHot Prospect | Communicateto # Create new proj & Béneli GMBh g Marie Cumberbund

08:00am

10:00am
11:00am
12:00pm
01:00pm
02:00pm
03:00pm
04:00pm
05:00pm
06:00pm

{ Previous Day

(-

09:00am | (g Planned: Mesting with b Big
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[x|  CallHotProspect
[¥  Develop Brochure

Calendar (2] Print 7] Help
Day | Week || Morth || Year || Shared | Task List
1-20f
{ Previous Day Monday September 8 2008 Next Day b [WIL0-20 A0 W]
Close Subject 2 Due Date 2

09/2312008
09/23/2008

(W] da-20120b 1M

Next Day




Integrated-Eail system to easily send emails ,track readership and docu
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